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Hello!

Thank you for taking the time to review my portfolio. | am a designer and
illustrator who has worked in a myriad of different industries spanning over
a decade, on both sides of the Atlantic Ocean.

| have both led and been part of Creative teams tackling a wide range of
projects including, multi-branded campaigns, corporate branding initiatives,
trade shows, style guides, and production development.

| would love to explore working with you. Please enjoy my portoflio and | am
here to answer any questions you might have!

All the best,

N A—

Steve Trappe
DESIGMER & ILLUSTRATOR

Yo 416-937-4102 B stevetrappe@gmail.com
& www.strappedesign.com [} www.linkedin.com/in/stevetrappe




| DESIGN Clockwise from top left: Givngo - NGO and charity donation platform,

OGO SIG Circuit Drive - Action/Adventure animation kids 6-11, Deen Abstract -

2018 - 2022 | Multi-Platform | B.C. Based Artist, HVE - Logo Concept for Ontario bee keepers social app,
Nelvana - 50th anniversary logo.
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BRANDING PACKAGES From basic letterheads and pens, to web design and app development.

A modern brand has a plethora of identity markers. Below are two examples

2018 - 2021 | Multi-Platform | of recent brand packages | completed. One for Nelvana Ltd, Canada’s
oldest animation studio. The other for Givngo, a tech start-up providing
streamlined donation solutions for NGO's and Charities.
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SMALL FORMAT PRINT
2020 | Print |
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One pagers, business cards, CD or album covers, even down to
simple graphic elements. Below are examples of each, all small print,
all in circulation.
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PACKAGING & SPECIALITY PRINT Not all print is small print. Below are examples of large format, packaging design

and speciality print. Column 1: Zhu Zhu Pets print packaging templates - Spin
2016 - 2022 | Print | Master Ltd. Column 2: Kinghaven Farms Raw Ontario honey packaging labels.

Tires Tires billboard 8 x 16 ft vinyl finish. Column 3: Barry’s Balloons

Vehicle wrap.
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USED TIRES ... $17.99 1111
NEW TIRES. .. 39.99 41;

OPENING HOURS
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DECK AND PRESENTATION DESIGN
2018 - 2022 | Screen |

lelus Health Partnership

Sales presentation
& partnered brand pitch

== TELUS
Haalit

Below are sample slides taken from to PPT deck tamplates. One a pitch
specific deck for Pathway Health, targeting Telus Health. The other,

a general Corporate themed deck for Redknot productions inc.

Each deck was specifically tailored for the recipient, with original graphics
and templated in powerpoint for ease of use.
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EVENT DESIGN
2020 | Large Format Print |
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Complete Nelvana Presence at the 2020 Kidscreen conference in Miami
Florida. Complete with a booth, Elevator decals and floor decal design.

F g
To keep the fun atmosphere around Kids TV we used an interactive
design idea and made a diecut hopscotch for the executives to embrace
their inner child with.
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EVENT DESIGN MIPCOM 2018; An interesting design challenge: To create a trade show
booth that was cost effective, eye catching, and Incorporated designs and
2018 | Large Format Print | branding from 3 different companies, while maintaining a cohesive theme.
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Creating something from nothing was my speciality as a development
POSTER DESIGN g g g y S . |

designer. The need for visuals to accomany a story entailed creating artwork
. — fram thin 11 shart notice arae are Q‘_ .-'jn 1ans used 1or :I.n_.- slapnment 1|
2020 - 2022 | Multi-Platform | om nothing on short .r_.,’rl._..,. Here are 3 desig S used for developmental
properties in pitch materials, one pagers and printed posters.

Every Town Has Its Secrets
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CHARACTER DESIGN My first love has always been illustration and character art. Below are 8

player character designs for a table-top role-playing boardgame, currently in
2022 | Multi-Platform | development. Each character is a vector model with raster colouring models
' for both print and screen.
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CONCEPT ART Left: “Found Semething”. Right: “Downtown”. Designed for NFT.

2021 - 2022 | Digital

10 PORTFOLIO 2022




Thank You

Steve Trappe
DESIGNER & [LLUSTRATOR

R, 416:937.4102 B stevetrappe@gmail.com
@ www.strappedesign.com  [If] www.linkedin.com/in/stevetrappe




